
      
 

 

Programme  
E-Business & Internet Marketing 

 
 

Friday 13 November 2015 

17:00 – 18:30 Unit Overview 

Syllabus-Coursework description; Unit requirements 

Introduction to a Successful Web Presence 

How do we measure success? A quick overview of all the elements 

that constitute a "web presence". Cases and examples from the 

real world. 

Notes & Articles Mr. George Fassas 

18:30 – 18:45 Coffee Break   

18:45 – 20:15 Strategy, Research and User Experience 

The principles and process of building a successful User Experience. 

Introduction to Personas, Information Architecture, Usability and 

Call to actions. 

Notes & Articles Mr. George Fassas 

 

 

Saturday 14 November 2015 

9:00 – 10:30 Search Engine Optimization I 

On-Page SEO and Keyword Targeting. Why is Content Marketing 

and Link Building so important? 

 

Notes & Articles 
 

Mr. George Fassas 

10:30 – 10:45 Coffee Break   

10:45 – 12:15 Content and Website Design 

How to write successful web content. Best practices and most 

common mistakes. 

Notes & Articles Mr. George Fassas 

12:15 – 12:30 Break   



12:30 – 14:00 Pay Per Click Search Advertising 
Setting up campaigns on Google Search Network and how to 

present consumers with text advertisements on search pages, 

tailored to their immediate buying interests. 

Notes & Articles Mr. George Fassas 

14:00 – 15:00 Lunch Break   

15:00 – 16:30 Google Analytics I 

Introduction to fundamental web metrics. Popular Standard 

Reports and how to use them.  How to set up events, track goals 

and measure conversions. 

Notes & Articles Mr. George Fassas 

16:30 – 16:45 Coffee Break   

16:45 – 18:15 Coursework Project   

Discussion and preparation of the marketing plan for the course 

project. 

Notes & Articles Mr. George Fassas 

 

 

Sunday 15 November 2015 

9:00 – 10:30 Pay Per Click Display Advertising 

Setting up campaigns on Google Display Network and 

how to present consumers with display advertisements on 

partner websites.  

Notes & Articles Mr. George Fassas 

10:30 – 10:45 Coffee Break   

10:45 – 12:15 Facebook For Business 

Setting up campaigns on Facebook and how to present 

consumers with display advertisements on their newsfeed. 

Notes & Articles Mr. George Fassas 

12:15 – 12:30 Coffee Break   

12:30 – 14:00 Search Engine Optimization II & Google Analytics II 

Optimization never stops and must be on going. We are 

visiting again our campaigns and look for ways to improve 

our rankings and conversions. 

Notes & Articles Mr. George Fassas 

14:00 – 14:15 Break   

14:15 – 15:45 Retention Marketing 

A framework for developing retention and loyalty 

marketing strategies. We will explore loyalty initiatives, using 

email and social media marketing. 

Notes & Articles Mr. George Fassas 

 


